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Wayne C. Barnes, Chairman 
VIRGINIA PEANUT BOARD 
July 2014 through June 2015 

 
The Code of Virginia allows for an excise tax to be paid by the producer on every pound 
of peanuts sold. This excise tax is collected and remitted by the first handler to the 
Virginia Department of Taxation.  The excise tax rate is $.30 per hundred or $6.00 per 
ton.  This rate was renewed by legislation and effective for the second of three years with 
the 2014 crop year.  This money is used by the Virginia Peanut Board, through the 
Virginia Peanut Growers Association, to staff an office and conduct promotional 
activities on behalf of and to benefit Virginia’s peanut growers.  These promotional 
activities are conducted by the Association and in conjunction with other organizations. 
 
The balance in the Peanut Fund at the Virginia Department of Taxation in Richmond as 
of June 30, 2014 was $26,615.99.  Revenue from July 1, 2014 to June 30, 2015 was 
$288,820.88.  The Board drew down $309,766.63.  Interest earned was $314.45. This 
will leave a Fund Balance of $3,161.29 at June 30, 2015 after adjusting for annual 
administrative fees of $2,823.40. The entire budget, showing revenues and disbursements 
of the Board, are attached to this report. 
 
The United States is the third largest peanut producer in the world behind China and 
India.  While China and India produce primarily for the oil market, the US produces 
primarily for the edible market.  With the domestic industry being composed of growers, 
shellers, manufacturers and the many other companies that support these basic pillars of 
the industry, the American Peanut Council (APC) serves an important role for all 
involved.  The APC is the main industry organization which brings together all segments 
of the industry in efforts from domestic and export promotion to market development, 
food safety, and crisis management / media relations. On the export side, export 
promotion funds are matched by funds from the Foreign Agricultural Service through the 
Market Assistance Program and extensive market development programs target Europe, 
Canada, and Mexico, the largest consumers of US grown peanuts. 
 
 The Board has maintained its membership with the Council through the years and paid 
$1,695.00 as its pro-rata share of the grower segment dues.  The Virginia Peanut Growers 
Association alternates with the North Carolina and South Carolina associations for a 
Board seat on either the APC Domestic or Export Board of Directors. Currently the 
Association’s Executive Secretary serves on the APC Domestic Board. 
 
Another organization the Association is affiliated with for promotion, education, and 
research is the National Peanut Board.  The National Peanut Board is the producer 
checkoff entity which collects the assessment of 1% of the value of all peanuts sold by 
farmers. These funds paid by producers are then spent to promote the products made 
from the producers’ peanuts. The National Peanut Board is the industry leader in 
searching out new uses for peanuts and peanut butter.  They spend a great deal of time 
and resources on the allergy issue, making sure that a responsible plan is developed to 
deal with the issue in schools and other public places if their input is requested. The 
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Virginia Peanut Growers Association, along with other state grower organizations and 
industry groups, partners with the National Peanut Board on market promotion and 
outreach efforts. In April 2014, the National Peanut Board was reauthorized for 5 years 
by a producer referendum with a 92% approval rate. 
 
The National Peanut Board annually allocates funds to each producer state for a co-
promotion project.  Typically the three VC area states (VA, NC, SC) pool their funds for 
a larger project than could be accomplished individually.  For 2014, the three states are 
exploring billboard advertising in the summer months.  The ads will be developed by the 
National Peanut Board’s ad agency. 
 
The Virginia Peanut Growers Association, using Virginia Peanut Board funds, continued 
its efforts in promotion and education in other areas as well.  Nearly 100,000 of the 
regular Virginia sample bags were distributed to organizations upon request and to 
Washington legislative offices during the year.  The Association, usually with Virginia-
Carolina Peanut Promotions, had a presence at promotional functions such as the 
Virginia State Fair, the Peanut, Pork, and Pine Festival, the Washington DC Rock & Roll 
Marathon and other events throughout the year.  The Association once again hosted 
Peanut Night at the home of the Flying Squirrels baseball team in Richmond.  
Advertising venues this year included the University of Virginia stadium for home 
football games and  the Richmond airport. 
 
We continue our joint efforts in promotion with the North Carolina and South Carolina 
grower organizations through V-C Peanut Promotions at a cost of $18,000 for the fiscal 
year based on 2014 crop planted acres.  This contribution is based on $1 per acre.  
Marianne Copelan serves as head of V-C Peanut Promotions.  She has brought new ideas 
and promotional efforts to the job, mostly through her varied capabilities in social media.  
The website has been revamped and continues to be changed.  She has attended 
numerous promotional shows as she becomes familiar with the promotional efforts that 
preceded her and how she can build on these.  She continues to search for new markets in 
which to make the presence of VC grown peanuts known. 
 
The Peanut Production Contest was once again held for the 2014 crop.  Trophies were 
provided by Colonial Farm Credit for the Virginia county winners and the state 
champion.  The state winner was W. F. (Pumpkin) Jr., Matt and Jason Drake who farm as 
Drake Farms.  They are located in Southampton County.  The state average yield was 
4,582 pounds per acre which is the fourth straight year of 4,000 pounds or more as the 
average yield per acre and the highest state yield in Virginia’s history. 
 
Board funds were allocated to the Tidewater Agricultural Experiment Station for research 
projects in the amount of $25,901.  The projects were approved in March and will be 
completed during the 2015 crop year.  The Board also approved two special equipment 
requests for this year – an upgrade to the cotton/peanut infonet system and a contribution 
toward the purchase of a drone to be used for data collection for the PVQE program.  A 
list of the research projects is attached to this report.  The Association is also responsible 
for reviewing research proposals to be recommended for funding in Virginia by the 
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National Peanut Board.  In December 2014, the Virginia Peanut Growers Association 
approved projects totaling $20,701 to be spent against the National Peanut Board funds 
allocated for Virginia for 2014. 
 
The Association once again provided funds for a weather hotline for use by VC area 
growers as it has been expanded to cover new areas in southeastern NC and in SC.  The 
hotline began in 1992 so this was the Association’s 23rd year of funding.  The expense is 
now split three ways, with the North Carolina and Virginia growers splitting the cost 
attributed to the traditional areas covered by the advisory.  The Association is a joint 
publisher of the VC Peanut News, issued three or four times during the year.  The paper 
provides marketing, research, and promotional updates for growers in the three state 
region.  The paper is put together by Marianne and her staff and is printed by the 
Tidewater News in Franklin. 
 
The Association continues to help identify companies willing to add the Virginia-
Carolina Grown logo to their product label.  There are now four small processors using 
the logo on their label. 
 
Acres in Virginia have somewhat stabilized in the last few years in the 15,000 to 20,000 
range.  This is certainly lower than before the program changed but the tendency seems 
higher than the low of 12,000 acres in 2009.  USDA is forecasting 19,000 acres for 2015 
which is an increase over the 18,000 acres planted in 2014. 
 
The annual Association budget is in the $145,000 range.  In early 2013, the Virginia 
General Assembly passed a renewal of the $6 per ton excise tax.  This will cover 
production from the 2013, 2014, and 2015 crops. Action will not be necessary again until 
January of 2016.  The last two years of record production in terms of yield has allowed 
the Association to build up some reserves for those years when yields aren’t so good.  It 
is expected that our acreage will be in the 15,000 to 20,000 acre range for the foreseeable 
future, and the $6 rate with at least an average crop provides adequate funding for our 
administrative and promotional needs while allowing new projects to be considered. 
 
Discussions continue on new promotion and education programs that can be undertaken 
on behalf of and to benefit our producers and our Virginia industry. 
 
 
 
 
 
             
       Wayne C. Barnes, Chairman 
       Virginia Peanut Board 
                   
 
 

RESEARCH PROJECTS FOR 2015 
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Exploring New Options for Thrips Control and Monitoring Levels of Neonicotinod 
Resistance   Dr. Herbert  -  $8000 
 
Development of Peanut Cultivars with High Super-ELK, High Oleic Trait and Early 
Maturity - Dr. Balota - $8500 
 
Evaluation of Chemistries for Control of Sclerotinia Blight and Nematodes in Peanuts     
Dr. Mehl  -  $9401 
 
 
 

RESEARCH EQUIPMENT FUNDING FOR 2015 
 
Purchase of an UAS for field testing of the peanut varieties in the Peanut Variety and 
Quality Evaluation Program.     Dr. Balota    $15,000 
 
 
 Upgrade of peanut/cotton infonet system.   Dr. Mehl     $2,528 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

VIRGINIA PEANUT BOARD 
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Peanut Fund Balance   7/01/14   $   26,615.99 
 
Revenue    7/01/14-6/30/15  $ 288,820.88 
 
Interest         $        314.45 
 
Fees         $     2,823.40 
 
Funds Drawn Down       $ 309,766.63 
 
Administration 
  Fund Balance   6/30/15   $     3,161.29 
 
Total Expenditures   7/01/14-6/30/15  $ 178,467.00 
 
 

Expenses 
 
Virginia Peanut Growers Association     $ 122,315.00 
 
American Peanut Council      $     1,695.00 
 
Research        $   43,429.00 
 
Insurance        $     1,585.00 
 
                  *$ 169,024.00 
 
*see footnote – p. 6 
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      2014-15   2015-16 
      Budget Expended Budget 
 
Virginia Peanut Growers Assn.  $123,950 $122,315 $ 130,950 
 
American Peanut Council   $    1,500 $    1,695 $     1,700 
 
Research     $  23,000 $  43,429 $   26,000 
 
Insurance     $    1,500  $    1,585 $     1,200  
      $149,950       *$169,024 $ 159,850 
 
 
 
 
 
*includes peanut sample expense of $19,881 and reimbursement of $9,443.  The   
  reimbursement decreases functional expenses from $178,467 to $169,024. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
       Meeting Date  Meeting Date 
       March 10, 2015          June 18, 2015 
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Joey Doyle       N   N 
 
Robert O. Alphin      Y   N 
 
Robert M. Pond, Jr.      N   N 
 
Wayne C. Barnes      Y   Y 
 
Ernest L. Blount      Y   Y 
 
Michael J. Marks      Y   Y 
 
Stephanie E. Pope      N   Y 
 
Robert C. Rogers      Y   Y 
 
Tommy Rountree      Y   N 
 


