
 
 
 
 
 
 
 
I. Narrative 

Virginia Department of Agriculture and Consumer Services 

Virginia Egg Board 

Annual Report 

June 1, 2018- June 30, 2019 

The Virginia Egg Board is one of the fifteen commodity boards within the Virginia Department of 
Agriculture and Consumer Service (VDACS). Members of the Virginia Egg Board are appointed 
by the Governor to serve a term concurrent with the term of the Governor. The Virginia Egg Board 
consists of seven members: Keith Sheets, Chairman of the Board, Ellen Baber, Treasurer, Rodney 
Wagner, Paul Ruszler Ph.D., Ken Risser and Hobey Bauhan and Lake Wagner.  Cecilia Glembocki 
of the Virginia Egg Council serves as the secretary of the Virginia Egg Board. A contract is in 
place between the Virginia Egg Council and the Virginia Egg Board to enable the Council to 
conduct educational/promotional programs, oversee research at Tech, advertise and conduct 
programs that support egg producers in their marketing/promotional efforts on behalf of the Board. 
The Virginia Egg Board and the Virginia Egg Council contract is renewed every five years and 
the next renewal will be in 2019. The Virginia Egg Council provides consumers, educators, health 
agencies, food service-based operators and egg producers with the most up to date science-based 
information on the nutritional contributions of eggs in the American diet. The Council promotes 
eggs as healthful, convenient, safe and an affordable contributor to a varied and nutritional diet. 
The Virginia Egg Council educates, promotes and advertises with these specific facts in mind. 

 
As of July 1994, the Virginia Egg Excise tax was amended to include possessed eggs and changed 
the handler to be the one who sells eggs or egg products before retail, use or consumption. 
Directives have been sent to all egg handlers. Eggs are taxed at a rate of $.05 per 30 dozen case 
and $.11 per liquid equivalent. The egg handler is registered once at the time of registration and 
payments are made monthly to the Department of Taxation. The Virginia Egg Council’s Executive 
Director, Cecilia Glembocki is a duly authorized agent and therefore can monitor worksheets, 
report the volume of shell eggs and processed egg products sales. In July of 2015, the Egg Excise 
Tax forms were revised to make producers and egg handlers more aware of the 500-egg case 
exemption. The revenues are collected by the Virginia Department of Taxation, transferred to the 
Department of Agriculture and then transferred to the Virginia Egg Council monthly as per the 
contract. 



II. Budget and Finance 
 

Virginia Egg Council Budgeted and Actual figures 7/1/18 through 6/30/19 
      
    AMOUNT ACTUAL 
DESCRIPTION  BUDGETED EXPENDITURES 

      
EXPENSES    
PERSONAL SERVICES (11XX)   
a. Fringe Benefits (1111- $21,150  $20,593  
b. Salaries (1123)  105,000 103,000 
TOTAL PERSONAL SERVICES 126,150 123,593 

CONTRACTUAL SERVICES   
a. Freight (1211)\  1,200 325 
b. Media Services   61 
c. Postal (1214)  1,200 808 
d. Printing (1215)  1,200 793 
e. Telephone (1216) 2,700 3,049 
f.  Convention/Education (1223) 1,200 550 
g. Paid on Approved Projects (1244-1246)   
 -1 Promotion/Publicity 7,500 9,699 

 -3 Education  4,000                        -  
I. Fund Service Costs (bank charges) (1246) 250 82 
j. Travel (1282-1286) 10,900 10,632 
k. Meal reimbursement (1287-1288) 2,000 1,301 
l. Other (12xx)  1,680 1,108 
m. Professional Fees 11,700 12,113 

TOTAL CONTRACTUAL SERVICES 45,530 40,521 

SUPPLIES AND MATERIALS (13XX) 13,800 8,401 

TRANSFER PAYMENTS (14XX)   
a. Special Awards Program (1413)   
 -1 Awards and contributions 1,500 1,209 
b. Contributions to National or State Commodity Org   
 -2 Virginia Poultry Federation 10,000 10,000 
TOTAL TRANSFER PAYMENTS 11,500 11,209 

      
CONTINUOUS CHARGES (15XX)   
c. Plant rental    
 -3 Exhibit Storage 3,300 3,054 

 -4 Office Rental 4,200 4,700 
d. VDACS Service Charges (1541) 260 395 
e.   Liability Insurance (1551) 525 501 
TOTAL CONTINUOUS CHARGES 8,285 8,650 

TOTAL EXPENSES  $205,265  $192,373  



III. Board Funded Projects 
 

Highlights for Fiscal year 2018-2019 

o AEB supported specified programs for state funding. The Virginia Egg Council participated in the 
School Food Nutrition program at Hampton Roads. We receive $1,000 over expenses $2,805/03 for 
FY 2018-2019. 

o AEB funded the AEB and UEP Seminar in Chicago in July 2018. 
o State Joint Cooperative promotion project for $3.000 for 2019.  

 “Dish on Eggs” 
o White House Easter Egg Roll- The American Egg Board sponsored a contest for egg farm families 

who contributed to the assessment program.   Children were encouraged to design an egg for the 
First Lady with a theme of “Be Best.” 

The Virginia Egg Council featured Chole Campbell, a 4th generation egg 
farm family in the contest. She focused on her bunny as part of the egg 
contest. Chole wrote an essay explaining her farm life and how she tries to 
be her best.  She was selected by AEB as the child whose design of a quilled 
egg was chosen using quilled egg technique.  Chole ‘s idea of her quilled 
egg was selected as the design that AEB chose for the 2019 
Commemorative Egg for Mrs. Trump. Eric Wilcox designed the egg, 
Jessica Jones made the elements and Cecilia Glembocki executed the egg 
design on to a extra-large egg. AEB treated the family for a reception, hotel 
rooms to celebrate a day in Washington, DC.  The Egg Council and AEB 
celebrated Chole as one of the winners of the contest.  She was honored 
with a plaque. Cecilia Glembocki executed the design and AEB presented 
it to the First Lady.  

 2019 Commemorative Egg for the Mrs. Trump at the  White House executed by C Glembocki. 
 

      
   

Summary of Programs   90 programs for FY 2018-2019 
 Educational Programing  12 programs      2,780 educators   $2,945.34 
 School Food Nutrition Program  1 program 450 school food supervisors $2,805.03 PD by AEB 
         Rec’d $1,000 from AEB extra  
 Meetings Egg Council, AEB UEP 5 meetings     $$2,708.00 
 Public Relations   12 events 95,460 consumers  $$4,266.25 
 Radio segments   3 programs 40 minutes 8,000 listeners  $170.29 
 Television Segments  52 segments  4,806, 696 viewers 209.5 minutes  or 3.5 hrs. $4,121,05 
 News articles by staff for National Food Service Magazines 

Commemorative Egg Featured by AEB in the news media:  more than 257 news outlets featured the Commemorative 
egg mentioning the Virginia Egg Council  
Mat releases 11, WH egg 56 releases, Radio and TV 13 stations, General Social Coverage 23 articles of Mrs. Trump or  Flotus articles 5, 38, partners ships 15 , 
videos 18  segments,  Easter coverage 17 TV kinks 47 videos , op ed coverage 47 

 National Catholic Register    EWTN TV local newspaper blog by Sandy Greely. “JPII, Food Faith and Eggs.”CHG 
 
 
 
 
 
 
 
 
 
 
 



 
IV. Year End Funding Level 

 
Cash balance  July 1, 2018 $15,307.43 

Assessment Receipts: 
July 1, 2018-June 30, 

2019 
$205,136.27 

Other Receipts (Interest) 
July 1, 2018-June 30, 

2019 
$514.57 

Total Balance and Receipts (1+2+3)  $220,958.27 
Deduct Total Actual Expenditures   $182,963.16 

Cash balance  June 30, 2019 $37,995.11 
 
V. Attendance November  

 
Virginia Egg Board members present: 
Keith Sheets  Ellen Baber  Hobey Bauhan  Paul Ruszler Ph.D. 
Lake Wagner  Ken Risser  
Not present:  Rodney Wagner 
 
VI. Summary: 

 
The Virginia Egg Board contracts with the Virginia Egg Council to conduct educational and 
promotional programs, oversees research at VA Tech in animal husbandry, promotes the sale of 
shell eggs and egg products, advertises and conducts programs that support the producer’s 
promotional efforts. 

 
Guidance for educational programming comes from the American Egg Board and the creative staff 
of the Virginia Egg Council 

 

The American Egg Board has seen a new promotional effort due to the new CEO at the American 
Egg Board.  Exploring new markets for our producers, new program ideas and a change in 
advertising and public relations agencies has seen a change in program direction and focus.  

 
The per capita consumption of eggs from consumers increased 276.4 in 2017 from 271.7 eggs per 
person compared to 256.3in 2015. The projected increase in 2019 to be 281.2 eggs per person. 

 
The top producing states are Iowa, Ohio Indiana, and Pennsylvania. Virginia has only one egg 
producer within the Commonwealth. 

 
The American Egg Board conducts an independent study to determine the return on investment 
for its assessment paying producers on its consumer marketing efforts. The most recent ROI study 
determined a return of more than $9 for every $1 invested by American egg farmers- a continuation 
of steadily increasing ROI over the years. 

 
In addition to showing an overall positive impact from AEB’s consumer marketing efforts on 
demand for eggs, the study identified the specific drivers that have the greatest influence on 
demand. The three of the top five drivers are: Positive opinion, importance and awareness were 
impacted by the AEB marketing efforts. 

 
Research studies were supported across the county at top level colleges and universities leveraging 



a Scientific Advisory panel to ensure to quality science without industry bias. They communicated 
the findings to health and nutrition experts. Egg are now positioned as a brain food, a first food 
for infants and a growth agent for at-risk kids. 

 
The Virginia Egg Council carefully monitors all programming, strategies and research results from 
the American Egg Board. Programs are adapted for the Commonwealth of Virginia. It develops 
programs as to availability of speakers and scheduling of professional health related events. 

 
AEB’s new campaign How Do You Like Your EGGS campaign made this the top of mind for 
consumers earing a record level of engagement by consumers and increasing retail sales. 

 
Virginia Egg Council connected with Health professions in various areas as with Dietitians and 
Nurse Practioners. These connections created educate-the-educator opportunities. This type of 
programming enhanced the Virginia Egg Council’s impression and we used the Egg Nutrition 
Center position as a credible source of science-based nutrition information. 

 
Concerns for the Egg Industry 
There are 147 separate egg company’s in the USA with 314 million laying hens. The average size 
of the farm is 1.5 million layers. Some farms are more than 6 million layers. 85.8 % of eggs are 
still produced from hens in cages. There are 93% of eggs are still from traditional cage operations 
and 4.9 % are organic. 

 
American’s egg farmers are committed to providing a wide range of products to ensure consumers 
have choices in the egg case and can make selections that fit their needs, preferences and tastes. 

 The key issues of concern for the Egg Industry are the explorations into innovative  and 
technologies in the categories of data and artificial intelligence, life sciences robotics, automation 
and food safety. Issues still of concern are  Hen Housing, Cage Free Transition, Organic, 
Biosecurity and Disease Prevention, Food Safety and the Environment. There is a demand for cage 
free production and the USA’s figures indicated the 29 million hens are currently in non-organic 
cage free production and that could indicate a shortage of 196 million hens to meet expected 
demand for cage free or organic or free-range eggs over the next 8 years. 

 
The egg industry is faced with many decisions concerning the housing issues for the laying hens. 
The decision whether the retail market will dictate the demand for cage free, natural or free-range 
eggs vs the traditional laying hens in conventional housing there by producing a lower cost egg for 
the consumer. 


